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Limits Of Liability / Disclaimer of Warranty

The author and publisher of this book have used their best effort in preparing this publication. The author 
and publisher make no representation or warranties with respect to the accuracy, applicability, fitness or 
completeness  of  the  contents  of  this  publication.  They  disclaim  any  warranties  (expressed  or  implied) 
merchantability or fitness for any particular purpose. The author and publisher shall in no event be held 
liable for any loss or other damage including but not limited to special, incidental, consequential or other 
damages. This manual contains material protected under the International and Federal Copyright Laws and 
Treaties. Any unauthorised reprint or use of this manual is prohibited. Any breach of these laws will result in 
a legal experience you will never forget. Thank you and have a nice day. 
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